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Abstract

The purposes of this research were to: 1) study the customers opinions in purchasing products from T.C.K.

Products Company Limited at Chom Thong District in Bangkok, 2) compare the customers opinions in purchasing

products from T.C.K. Products Company Limited at Chom Thong District in Bangkok classified by personal

information. The sampling was gained from 120 customers purchasing products from T.C.K. Products Company

Limited at Chom Thong District in Bangkok. The instrument used was a 64 items questionnaire with reliability of

.94. The data were analyzed by frequency, percentage, means, standard deviation, t-test and ANOVA.

The research results revealed that 1) holistically the customers opinions in purchasing products from

T.C.K. Products Company Limited at Chom Thong District in Bangkok were at moderate level; the descending

order ranking was as follows: product, distribution channel, price range and marketing promotion aspects. 2)

The results, in comparing the customers opinions in purchasing products from T.C.K. Products Company

Limited at Chom Thong District in Bangkok classified by gender, age, education, occupation, and average

monthly salary, found that there was no statistical difference. Considering by aspects: price range and

marketing promotion aspects, it was found that the customers with different average monthly salary had

different opinions in purchasing product from T.C.K. Products Company Limited at the statistical significance

of .05.
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