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Bang Pla Sub-district, Bang Pli District, Samut Prakarn Province

Researcher: Miss Thithapat Taengkaew. Degree: Master of Business Administration (General Management).

Dhonburi Rajabhat University. Independent study advisors: 1) Dr. Chanthwan Soonsawad.

2)Assoc. Prof. Bhasana Orapetphisai. Academic year: 2016. 113 pp. Keywords: Behavior,

purchasing, ready-to-eat food

Abstract

The objectives of this research were to: 1) study purchasing ready-to-eat food<behaviors at 7-11
convenient stores in Bang Pla Sub-district, Bang Pli District, Samut Prakarn Province; and 2) compare
behaviors on purchasing ready-to-eat food from 7-11 convenient stores in Bang Pla Sub-district, Bang Pli
District, Samut Prakarn Province. The sample group comprised 379 _customers. Who userd the sevies
at 7-Eleven convenience stores in Bang Pla Sub-district, Bang pli District, Samut Prakarn Province, totaling 10
branches, during Friday to Saturday and Sunday, on December 2014. The research tool was a questionnaire.
The data were analysis by frequency, percentage, mean, standard deviation, t-test and ANOVA.

The research revealed that: 1) the overall. mean and means of each aspect of behavior on purchasing
ready-to-eat food from 7-11 convenient stores-in Bang Pla Sub-district, Bang Pli District, Samut Prakarn
Province were at moderate levels. From' the highest to the lowest mean, they were product, price, channel of
distribution and promotion, respectively; and 2) the results of comparing behaviors on purchasing ready-to-eat
food from 7-11 convenient stores in"Bang Pla Sub-district, Bang Pli District, Samut Prakarn Province, it was
found that consumers with different gender, age, status, educational attainment and average monthly income of
family were similar.in overall. Meanwhile, different occupations had different purchasing behaviors with
statistical significance at the level of .05. For each aspect in term of product, price and channel of distribution,
consumers with different occupations had overall different purchasing behaviors with statistical significance at
the level of .05. Promotion, consumers with different educational attainment and average monthly income of

family had overall different purchasing behaviors with statistical significance at the level of .01 and .05.
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