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ABSTRACT

The objectives of this research were to study user’s behavior users in using services of Credit
Operation Department, to study the satisfaction of users with the services of the credit operation department
and to compare their satisfaction with the services of the credit operation department according to the
demographic characteristic. The sample were 335 users. The tool was a questionnaire. Data were analyzed by
computer program for percent, mean, standard deviation, t-test and F test . ’

The result of research were as follows : (1) most of the users were female 54.63 % , age
between 31-40 years 30.15%, married 41.19%, bachelor degree 42.39%, private business 34.28%, average
income more than 40,000 baht a month, used the service between 2-4 years 33.13%. Their behaviors in using
service were from 8.30 -10.00 am., 30-15%, used the service 1 — 2 times a month 56.42%, be required to use
the service 54.33% (2) The users were satisfied with the services at high level (X = 3.65) in overall.
Considering in each aspect found that they were satisfied with every aspect at high level which were place
(X=3.69), the ritual of the credit (X =3.69) bank image (X=3.61) steps of the services (X=3.61) and
the office workers® characteristics ( X = 3.59). (3) Comparing the users’ satisfaction with the services of the

credit operation department according to the demographic characteristics found that according to ages,

professions and income, in overall and in 5 aspects there were significantly different at statistic level of .01 .
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