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Independent study title: Opinions of Customer Service Center of Mitsurungcharoen Company Limited, Bangna-
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car service centers

Abstract

This research, aimed to: 1) study the opinions of customers at the service center of
Mitsurungcharoen Company Limited, Bangna-trad kilometer 26 branch in Samut Prakan Province; and 2)
compare the opinions of customers at the customer service center of Mitsurungcharoen Company Limited,
Bangna-trad kilometer 26 branch in Samut Prakan Province. The sample consisted of 169 Mitsurungcharoen
customers of Bangna-trad kilometer 26 branch in Samut Prakan Province. Data were analyzed Sy percentage,
arithmetic mean, standard deviation, t-test, and F-test.

The research results showed that: 1) the opinions of Mitsurungcharoen customers Bangna-
trad kilometer 26 branch in Samut Prakan Province was at high level; reviewing each part, it was found that the
product, price, distribution channels, human resources, serving process and the physical environment were at
high levels whereas the market promotion was at moderate level; and 2) the results of the customers opinions
levels in choosing to have services at this branch classified by demographic data, it was found that the,
customers with different professions had different opinions in choosing services of this branch in term of the
center products at the statistic significance level of .05. Morcover the customers with different educational
levels had different opinions in choosing services of this branch in term of market promotion at the statistic

significance level of .05.
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