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Abstract

The purpose of this research were 1) to study satisfaction of service receivers toward TOT Public
Company Limited ’services at Samsen Customer Service Center 2) to compare satisfaction of service
receivers toward TOT Public Company Limited ’services classified by demographic characteristics. The
samples in this study were drawn 217 samples from customers who came to Samsen Customer Service Center
to pay service cost, request for fixed line installation, transfer fixed line number, inform fault. The
qQuestionnaire was used as a research tool. Data were analyzed by using frequency, percentage, mean,
standard deviation, t-test and F-test.

The findings revealed that 1) service receivers had satisfaction toward TOT Public Company
Limited ’services overall at Samsen Customer Service Center at high level arranged in order from more to
less in aspects of officials, paying service cost, place, and services 2) the average comparison results of
satisfaction of service receivers toward TOT Public Company Limited’s services classified by population
characteristics were service receivers who had difference in gender had different satisfaction in the aspect of
officials *service in significant difference level at 0.01. ; service receivers who had difference in salary had
different satisfaction in the aspect of place in significant difference level at 0.05. ; service receivers who had
difference in carcer had different satisfaction in the aspect of officials’ service and receiving service cost in

significant difference level at 0.05.
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