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Researcher: Mr. Kiattisak Bunjerdsilp. Degree : Master of Business Administration (General Management).
Dhonburi Rajabhat University. Independent study advisors: 1) Dr. Chanthawan Soonsawad

2) Assoc. Prof. Bhasana Sorapetphisai. Academic year: 2013. 101 pp. Keyword: service
Abstract

This objectives of this research were to: 1) study the Of Service to the Consumer Sermsuk’s Market
in Bangbo District Samutprakarn Province. 2) compare their of consumer services for Sermsuk’s market in
Bangbo District Samutprakan Province by personal factors. The sample included 384 people. Using sizing
samples of Krejcie and Morgan. A questionnaire was used as a research tool. Is the probability was 0.94. Data
were analyzed by frequency , percentage , mean , standard deviation , t-test and analysis of variance.

The results of this research showed that: 1) overall of consumer services for the retail market is at
high level. considering that it was found price , the external environment, the product at a high level and
marketing and promotion the distribution channel is moderate. 2) comparison on mean score of consumer
services for the retail market by individual it was found the product consumers with occupation and frequency
of purchase of goods in different markets have no significant differences and consumers with gender, age and
the average monthly income on the significantly different at .05 level the price consumers with gender , age, the
average monthly income and frequency of purchase of goods in different markets have no significant
differences and consumers with occupation on the significantly different at .05 level the distribution channel
consumers with occupation and frequency of purchase of goods in different markets have no significant
differences and consumers with gender , age , the average monthly income on the significantly different at .05
level marketing promotion Consumers with occupation, the average monthly income and frequency of purchase
of goods in different markets have no significant differences and consumers with gender , age on the
significantly different at .05 level the external environment Consumers with occupation , the average monthly
income and frequency of purchase of goods in different markets have no significant differences and consumers

with gender , age on the significantly different at .05
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