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Abstract

The purposes of the research were to study the passengers’ attitudes and behavior toward three
low cost airlines: Thai Air Asia, Orient Thai, and Nok Air and the relation between the passengers’ attitudes
and the frequency of using low cost airlines services, the suggestions to improve services. The sample were
400 passengers of three low cost airlines in Bangkok. The data were analyzed by the Statistical Package for the
Social Science which calculated for frequency, percentage, mean, standard deviation, chi-square, contingency
coefficient, t-test, F-test, and Least Significant Difference (LSD).

The results found that (1) in overall the passengers had a positive attitude in high level toward the
low cost airlines. The level of attitudes were high, which were Thai Air Asia, Orient Thai, and Nok Air
respectively. Considering in each aspect the level of attitudes were high, which were: confidence of safety,
convenience of journeys, airfares, campaigns and promotions, confidence on pilots’ experiences, advertisement
from radios, televisions, and newspapers, consistence on flight timetables, convenience of payments and
bookings, and sufficiency of information respectively. Testing hypothesis, the passengers’ attitudes according
to the demographic characteristic to the frequency of using the low cost airlines services and the expenses
significantly related at statistic level of .05. The suggestions to improve services were as follows:- the airlines

should emphasize on services and marketing for working groups and provide facilities for business travelers.
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