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Dhonburi Rajabhat University, Independent study advisors: 1) DrJariya Klinjan 2) Dr.Krai
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Abstract

The objectives of this research were : 1) to study the marketing mix~ affecting customers’ buying
decision on inkjet printer model Draf Station of Eastech Digital Technelogy ‘Co., Ltd., Bangkok and
2) to compare the marketing mix affecting customers’ buying decision on, inkjet printer classified by personal
factors. Sample group included 92 customers. Questionnaires-wer¢ used as a research tool at confidence level of
.90. Statistic measurement used was frequency, percentage, mean, standard deviation, t-test, and variance
analysis.

The results indicated that : 1) in“an‘overall the marketing mix affecting customers’ buying decision
on inkjet printer model Draf Station was\at-medium level for product, price, channel of distribution, and
promotion issues. Observing-each-issue, the buying decision had high level for product issue, but it had medium
level for promotion, channelof distribution, and price issues. 2) comparison of the marketing mix, a customers’
buying decision found that customers who had different monthly income and occupation had significantly
different opinion at .01 statistical analyses. Comparisons of in each issue, the opinion of customers who ware
different at age were significantly different on promotion issue at .05. Different monthly income and occupation
had an opinion significantly different on price and promotion issues at .01. On the other hand, different

occupation were significantly different on price and promotion issue at .05.
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