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Abstract

The purposes of this research were to study marketing mix factors influencing on consumer
buying decision of ready-to-cook frozen seafood of Prantalay company limited, and to compare marketing mix
factors influencing on consumer buying decision of ready-to-cook frozen seafood of Prantalay company
limited, classified by demographic traits. The 278 samples were the consumers using to buy ready-to-cook
frozen seafood products of Prantalay company limited in the shopping centers in Amphur Muang,
Samutprakamn province. The questionnaire was used as a research tool. Using the package program, the
statistical data analysis were by percentage, mean, standard deviation, t-test, and analysis of variance.

The study results were that the consumers had the opinions about marketing mix factors
influencing on consumer buying decision of ready-to-cook frozen seafood overall at high level. When
considered aspect by aspect, the consumer had opinions in product, and place aspects at high level price, and in
price, and promotion aspects at moderate level. The c<§mparison results of marketing mix factors influencing on
consumer buying decision of ready-to-cook frozen seafood showed that the consumers with different age,
education level, career, and monthly income had the opinions overall with statistical difference at significance

level of 0.05 and 0.01.
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