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Term paper title Factors Affecting Customers Satisfaction at TOT Food Center.
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Abstract

The purposes of this survey research were to study the level of customers satisfaction towards
TOT food center service and to compare the satisfaction by sex, age,marital status,educational level,occupation
and income The researcher used the questionnaire as a tool for collecting data from 400 customers and
analysed the data by using the statistical package to calculate frequency, arithmetic mean and standard
diviation. Testing the difference of customers’ satisfaction by using t-test and F-test

The result of the research were (1) Inoverall, the customers’ satisfaction was at high level.
When considering in each aspect it found that the level of all customers’ satisfactions were at high in every
aspect. Ranking the satisfaction from the highest to the lowest arithmetic mean (;) found that the food and
drink was at 3.80, neat & Tlean was at 3.76, utensil was at 3.69, price was at 3.69 and the workers was at 3.57
(2) For the comparison of customers’ satisfaction found that it was significantly different at the level of 0.05

when divided by age and occupation but when divided by sex, marital status, educational level and income the

customers’ statisfaction was not different.
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