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The objectives of the research were to study present situation of public relations of Graduate Study Project,
Dhonburi Rajabhat University in order to analyze the environment and potential, indicate the strong and
weak points, opportunities and obstacles and also the impacts toward the potential of the Public Relations
of Graduate Study Project, and set the strategy of the public relations of Graduate Study Project, Dhonburi
Rajabhat university, with full of efficiency. The key informations for the in-depth interview were the
administrators of the University, the faculty. The populations who answered the questionaire were alumni
and current students, of total 280 persons. The data was analyzed through frequency percentage, mean,
standard deviation, and content analysis.

The results of this research indicated that the present situation of public relations of Graduate
Study Project, Dhonburi Rajabhat University there were information acceptances for public relations of
Graduate Study Project ranked the most importanant.. The problem in receiving information of public
relations often happened from getting the information late. There was demand in the website of the
Graduate Study Project most of all. There was satisfaction towards the public relations in overall, in good
level. Besides, the policy or the plan for development the Graduate Study Project, the university had
regulated very clearly. Faculties and curiculums helped in public relations. Besides, public Relations
emphasized on the target group directly. The problems and the obstacles of curriculum levels were that
there were no public relations officers. The result of analyzing on environment and potential, it was found
that the strong point was the famous curriculum of bachelor level on quality. The lecturers have high
ability and experience. The weak points were lack of proactive public relations that match the target group,
use a little of social network, the channels for enquiring was not convenient. There was not officer
responsible for curriculum. The information was not clear and up to date, and there were a tight budget for
public relations tasks. The opportunity was the university is located in downtown, it was very convenient
for transportation. The obstacle was high competitiveness. The process of developing the new curriculum
was not clear. The researcher had presented three main strategies of public relations as follows: 1. The
strategy of using public relations media consisted of 1) The strategy of using many kinds of media together.
2) The strategy of setting main media. 3) The strategy of using media by each target group. 4) The strategy
of increasing channels of communication with networks. 5) The strategy of using modern media. 6) The
strategy of producing public relations media that gets high interest. 2. The strategies of applying information
in public relations consisted of 1) The strategy of creating symbol. 2) The strategy of building credit. 3) The
strategy of distributing information. 4) The strategy of wording for selling point. 5) The strategy of distinctive
point of the curriculum. 3. The strategy of personnel or organization consisted of 1) The strategy of the
proactive work system development. 2) The strategy of building potential inside of Graduate Study Project.
3) The strategy of proactive on increasing channel and network of public relations. 4) The strategy for
support and encourage soul for public relations to personnel. 5) The strategy of productive public relations
for marketing. 6) and, the strategy of increasing the ability of communication.
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