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Abstract

Guidelines to Develop a Service Marketing of Etderly Nursing Homes in Bangkok.
Patra Sukasukont
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The purpose of this research is 1) to study the elderly nursing homes service
requirement of the clients in Bangkok 2) to compare the elderly nursing homes service
requirement of the clients divided by personal information 3) to study the capability to
provide services of the elderly nursing homes in Bangkok 4) to compare the capability to
provide services of the elderly nursing homes divided by the entrepreneur’s information 5)
to study the guidelines to develop a service marketing of elderly nursing homes in
Bangkok. Populations used in this research were the elderly nursing homes clients, the
elderly nursing homes entrepreneurs and the Association of elderly nursing business
promotion. The data was collected using questionnaire and interviewing. Frequency,
percentage, mean, standard deviation, t-test and One Way ANOVA were used for data
analysis.

The findings indicated that 1) the elderly nursing homes service requirement of the
clients was high in overall image, moreover, when divided by topic, the requirement was
high in people, place and distribution channel, physical, process, pricing, marketing
communications ; descending by average, while the requirement was moderate in service
2) the difference of an elderly nursing homes service requirement was statistically
significant at 0.05 level when divided by educational level, profession and age of the
client 3) according to the population, the capability to provide services of the elderly
nursing homes was high in overall image ; and when divided by topic, the capability was
high in physical, place and distribution channel, people, process and pricing while
moderate in marketing communications and service ; descending by average 4) divided by
an entrepreneur’s information, there was no difference in an elderly nursing homes service
capability between the entrepreneurs in Bangkok in overall image 5) in order to develop a
service marketing of elderly nursing homes in Bangkok, the entrepreneurs need to
collaborate as an association to strengthen themselves, support one another, establish
service standards and provide various services which can respond the need of various
clients, moreover, the government should define the office in charge of the elderly
nursing homes clearly in order to support, coordinate and control standards of the elderly
nursing homes services efficiently.
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