(1)

UNANED

Anspviosdusznauand LR8I sENBUNMTIAMAIILIANA AT TL AL D
5131 "Ilae

Quéu‘mL‘WﬂzLﬁaﬂﬁﬁmquiﬁmt,a:ﬁamﬁa UNINEIRYIIYATUYS

2558

mﬁiﬂﬁﬁﬁmqﬂizmﬁﬁa%meﬁaqﬁﬂizﬂammé’ﬂwmzﬁﬁﬁuaaﬁgﬂisﬂaumﬁamﬁwum
natsuazaungen 3esilelunisidefewvuasuniy Ussunsfidnuluaded 16un
fusznaumsidifunseusugudUNme antusuAgsuys 4 lnsins uvisdu 57 au
AruAILIAYEINGLFIDE7s $1uru 50 Au adRldlunsiesedt liun aSeuay Aads
wararudenvuanmsgiu Ieseviesduszneu (Factor Analysis)

NaNsITE WU eedUsEnouRudnwEiivesiUsEnouns I 4 asdusznau Tdun
psAUsENEUR 1 Muiannganudida S 16 fuds Téud 1) nerermuaiamiusiins
waziaIeregsiaiiaiinlonialunsvieduduiouinig 2) warmdemisluniseene
Aonsludaunasdu 3) fimnuanunsauanseanldosiammizay  iefio1nisings 4) finns
wanseonaghamuzanluanunseifinszduliiinanudnndna 5 Saudeiinisdy
andnlussdnseing q MAsafvgsiaasfinteamnansinsminedudmisusnsliaui 6)
ﬁLLmﬁmaxéf@aﬂ%uﬁugmmm%aga 7) finnsAadududwdeuinglvl 9 iieadiaay
waNAN 8) IANNENINTalUNISRIIweTedR 9) intsivuatmunensiaulidaay

psAUsENaUR 2 duiusiingdenudnie S1wau 4 Fuds Wud 1) fnsi
Uszaumsaiiiandsegnaldlunisaiisassddslm 1 2) Snnshnduiudmioudnnslo
Weadaauusnang 3) Snsfuvuasadieassaadml q Tunisvhaou 4) Anwivivunied
gasanasyEulalviiugsia

p1AUsEnauil 3 duadieassdganudnia d1uau 4 fuus 1ud 1) $nasi
Uszaunseiiussegndldlunsaisassdddn 4 2) SnnsAndududvioudnnslu
Weadiannuuaneng 3) Snsdumuazadiassaadug 9 lunsviany 4) Anwvsumad
zaauasyulalviugsia

09AUTENOUR ¢ suianesusigaudnEe Tuau 5 s Tud 1) finnude
dasrlunisviany 2) fnnsuansesnegramnzaluaniunsaifinsedulfiAnauinntna
3) fnsfumuaraisassaadinl q lunsyhoy 4) fenuaunsauanseenldegiamnzas
ilaiiennislnss 5) Smnedududeuimsfiiauain  aunsnnoUALBIAILRBINTITE
anfn wieliiAnnufianelogaan

[ a

Adfy Taseviesruszneu Javiavnanasuarutngey JUsznaunis



i

!

Abstract

Factor Analysis of Characteristics of Good SME Entrepreneurs
Tara Thaviphok
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The objective of this research was to investigate factor analysis of
characteristics of good SME entrepreneurs. A research employed a
questionnaire designed for entrepreneurs who had participated in four training
projects at the Business Incubation Center in Dhonburi Rajabhat University. The
sample group was 50 out of a total of 57 participants. Statistical analysis was
carried out by means of percentage, mean, and standard deviation in factor
analysis.

The results of the research revealed that there were four factors of
successful SME entrepreneurs. Factor 1: Development through Success
contained 9 variables: 1) an attempt to find business alliances and chains for
the enhancement of sales and services; 2) an expansion of business channels
to different business sources; 3) proper self-expression without the emotion of
anger; 4) proper self-expression against tendencies toward worry; 5) an opinion
on business membership leading to increasing distribution channels and
services; 6) a concept or decision based on reliable information; 7) a design and
startup of new products and services to make differences; 8) a talent in
business negotiations; and, 9) a setup of realistic working goals.

Factor 2: Alliance through Success contained 4 variables: 1) an
application of past experiences for creativeness; 2) a design and startup of new
products and services to make differences; 3) a search to initiate works; and, 4)
a study to create business growth.

Factor 3: Creativity through Success contained 4 variables: 1) an
application of past experiences for creativeness; 2) a design and startup of new
products and services to make differences; 3) a search to initiate works; and, 4)
a study to create business growth.

Factor 4: Emotional through Success contained 5 variables: 1) job
autonomy; 2) proper self-expression against tendencies toward worry; 3) a
search to initiate works; 4) proper self-expression without the emotion of anger;
and, 5) sales of quality products and services.
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