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Abstract

The Objectives of the Promotion of Community Based Tourism Management on the
Route Cultural Tourism in Thonburi District, Bangkok were to (1) study the context of the
community for promotion of community based tourism management on thé-route cultural
tourism in Thonburi District, Bangkok and (2) develop the route cultural tourismiin Thonburi,
Bangkok by producing route guide map and tourist route handbook. The research operation
was managed by focus group discussion, locality survey, interview, tourism route study activity
by the community and discussion group meeting for conclusion of the tourism route study
activity by the community.

The research results revealed that many communities in Thonburi possessed different
tourism resources in history, culture, tradition; rite belief and ways of life. Only Kudeejeen
Community, Wat Kalaya District, the<community” participated in tourism management. This
community possessed resources capable to.provide cultural tourism route, such as, monastery,
church, mosque, community museum, ancient house, Portuguese restaurant and Kudeejeen
baked cookie shop, The management on the route cultural tourism by Kudeejeen community
found that the participants.were highly satisfied/appropriative as a whole on all aspects. On the
guides/lecturers‘thus provided opportunity for tourists to talk and ask questions at the highest
average (x'= 4.35). Next were character and identity of the goods/souvenirs (x = 4.30). The
meeting to discuss and conclude the route cultural tourism activity study by the community
found that Kudeejeen community possessed numerous cultural tourism resource capitals that
could connect to nearby communities. The community also had high potential tourism people
that could drive various activities. The significant aspect was the community participating in
tourism management. The route cultural tourism development aspect in Thonburi found that
Kudeejeen community focused whole Kadeejeen district because of the cooperative network
that supported each others. Since most tourists were foreigners, there should be Kadeejeen
tourism map, Kadeejeen tourism handbook or guidebook and sign boards introducing important

places in 2 languages, Thai and English for foreign tourists information.
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