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Abstract

The objectives of this research were 1) to_study-the behavior recognition to
save energy in the “Nationwide Energy Saving Campaign™; 2) to study the comparison
of individual factors and behavior recognition to save energy in the “Nationwide
Energy Saving Campaign”, and 3) to study the-campaign that associate with behavior
recognition to save energy in the “Nationwide Energy Saving Campaign”. The sample
group of this research was 374 bachelor’s degree students of Dhonburi Rajabhat
University. The research tool was-the questionnaire for analysis of demographic data.
The statistics used in this. research were mean, standard deviation, and t-score for
testing the difference between demographic characteristics and behavior recognition
to save energy-in the “Nationwide Energy Saving Campaign” of Dhonburi Rajabhat
University student. There were one-way analysis of variance to test the behavior of
the different recognitions of the sample group; and correlation analysis to analyze
the relative level of recognition to save energy in the “Nationwide Energy Saving
Campaien”.

The research found that 64.2% of the majority of respondents were female, 43.0%
were between 18-20 years old, 27.5% were in academic year 2, 34.5% were in
Faculty of Education, 32.4% spent time in the university 21-26 hours per week, and
58.8% had experience of paying for electricity for residential. The result of this
research found that when the respondents saw the media to save energy in the
“Nationwide Energy Saving Campaign”, the overall level of awareness was at a high
level with mean=3.93 and S.D. = 0.51. The comparison of demographic and behavior
recognition to save energy in the “Nationwide Energy Saving Campaign” showed that
1) students from different faculties had different ways to save energy in the
“Nationwide Energy Saving Campaign”, 2) the different numbers of hours spent in the
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university had effect on saving energy in the “Nationwide Energy Saving Campaign”,
and the campaign to save energy correlated to the average level in the same
direction with the behavior recognition to save energy in the “Nationwide Energy

Saving Campaign”.
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