Foi3eq: Hadeiifnanonisdentoduduugshionduddidnmsedndvesiusina
{13: Ugunad U1i5U wagdgsnn dninwy
NIYLU: ARIEINYINTTINNT UNINYNTETIVANTUYT
Yitdsa: 2560
UNANED

v
S ia g

MAfelimgUszasdiile 1) 1ilefnundademsinuuszvnsmanssuldun rierany sedu
n3dneY anruninansa ondn swldneidou Adnadenindondeduddvugsianided
Sidnvnseiind 2) le@nwwavestladenisnisnaindslsznevulfe nandualsian Y8emianis
Fnmmhsuagnsduaiunisnaiafifinasenisdendeduduugsianduddidnnsednd Tnsdu

& = Aa o o s = A Y oa
FIDYILLUULINE A I\'ﬂ&m%Laaﬂﬁﬂ@']ﬂ']ﬂﬂﬁ%%']ﬂﬁ%llaﬂ@mgmi\‘iﬁ']@J'JWq‘UiSﬁQﬂVWZﬁﬂU']ﬂ@ Q‘Uiiﬂﬂ

'
a

fungodud/ Uinsuugsiamdvddidnnseind Tneladeynide WABHYINGAU AusIunGy
Mag1slunsiaziug 91U 400 AU KANITITENUT

Tadumesinudseainsmanssulaun e 81e anunmausa n1sfnw s1gle 818w Ly
dewaren1ndentoduiuussianduddidnnseling

Have3Uaden194n13nan ﬁa'masiamiLﬁaﬂ?ga?mﬁwuqiﬁwm%é%Lﬁﬂmaﬁﬂé waggn
weninluaunis wud

1. frundnfue 1fun Jeidusvesdudfuiidonuazidn wazilssuunisaesdudmie
W300L003

2. iusien towA s1aagnninvienan

3. futesnaanisdadvdie Toud assenatlunsdadsdud wastemeiivianvians 1wy
ulad vieuanialndy

4. ‘sumsauasunIInatn lawn TusnsdsdudviE waziinislaven / Ussnduiusauen
vidoudnsfifinsdnduaniilavodeainiaueuazaInate Yo

o o L

AEIARY

WgANIIUNNITe, Aun, gsnandvddidnnseling



Title: Factors influencing decision making in purchasing product on E- Commerce
Researcher: Pathompong Bumrerb ,Wasutida Nakkasem

Institute: Faculty of Management Sciences, Dhonburi Rajabhat University
Year: 2016

Abstract

This research aimed 1) to study the demographic factors that have gender, age,
education, income, occupation, effected in purchased goods on E-commerce business. 2) to
study the effected of market factors that affect the choice purchased ontE-commerce
business. This research was conducted by quantitative research. The sample used in this
study, all 400 people were selected purposively will be based on the population.that match
objective to study is the consumers who have purchased the products / services on
E- Commerce average, all districts in the same area the samples.in each area were 400
people. The result founded:

1. Demographic factors such as gender, age, imarital status, education, income,

occupation does not effect on the shopping on e-commerce business.

2. The analysis of the marketing ‘mix factors effect on decision making in purchasing

product on E- Commerce founded

- Product Factor ; The reputation of the product is popular and booking system or
pre-order

- Price Factor 5 The market price cheaper than the market price

- Place Factor ;. The'channel Distribution in the With free shipping Market factors

- Promotion:.Factor ; The advertising / publicity or merchandise and special services

regularly and a variety of channels.
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