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Subject: Communication Arts
Academic year : 2015

Abstract

A study of student perception of media influence the decision to study in Dhonburi Rajabhat
University Samutprakan aimed were 1) to study the relationship between the population characteristics
and the decision to study in DRU Samutprakan and 2) to study the relationship between perception of
media types and the decision to study in DRU Samutprakan. The survey sample consisted.of 253 students
from Taro Yamane sample size formula for 685 undergraduate freshmen~of all/disciplines in 2014
academic year. The questionnaire survey research was used to collect the data. The test statistics used to
analyze the data included descriptive statistic, t-test and one-way ANOV A-test.

The results show that 1) general characteristics of the respondents: high education school, GPA,
domicile, educated program, and family income did not influence the decision to study in DRU
Samutprakan. However, gender is correlated with the perception of the media to influence the decision to
study. 2) The data analysis on perception, of the ‘media on the decision to study in DRU Samutprakan.
Five types of media including mass-media, printing media, online media, personal media and media
events: found that each/media-can influence the decision to study in DRU Samutprakan equally. Finally,
the results from opening.commendations show that road show in high school and increasing the online

media will influence the decision to study in DRU Samutprakan more than other media.





