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Abstract

The objectives of this research were to: 1) investigate the internet shopping of Dhonburi
Rajabhat University Students, Bangkok, and 2) compare the internet shopping of Dhonburi Rajabhat
University Students, Bangkok classified by personal factors. The samples were 400 students of
Dhonburi Rajabhat University (regular program). The instrument used was a questionmaire. Data were
analyzed by frequency, percentage, means, standard deviation, t-test and analysis of variance.

The results of this research showed that: 1) the overall opinion of, students on internet
shopping was at a high level. Considering each aspect, it was found that'all aspects were at high
levels namely product, price, place and promotion, and 2) the comparison of internet shopping
of students classified by age, year of studying, and monthly income showed that there were no
differences. However, there were differences among groups, with different gender and faculty.
Considering each aspect, it was found that there were | statistically significant differences at .01 in
students’ opinions on product, place and promotion. In addition, there was a statistically significant
difference at .05 in the students’ opinions on price:
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