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Abstract

The objectives of this research were to: 1) study the customers’ opinions towards the
level of service quality of Accounting Office, Richline Accounting and Visa Company, Ltd., and
2) compare their opinions towards the level of service quality of Accounting«Office;, Richline
Accounting and Visa Company, Ltd. classified by their fundamental business. facters. The research
sample was 120 customers who used the service of Richline Accounting’and Visa Company, Ltd.
The research instrument was a questionnaire. The data were analysed-for frequency, percentage,
mean and standard deviation. The mean difference was tested by t-test:and analysis of variance.

The research revealed that: 1) the customers who-used the, service opined that the level
of service quality of Accounting Office, Richline Accounting.and Visa Company, Ltd. as a whole
was at a high level in all aspects, arranging from’ high to low mean as follow; reliability,
confidentiality, concretely, customers’ responsiveness and customer attentiveness respectively,
and 2) the comparison of level of service ‘quality of Accounting Office, Richline Accounting and
Visa Company, Ltd. classified by customers’ fundamental business factors, it was found that the
customers with different business pattern, business type, registered fund, and length of business
operation had no different opinion toward the level of service quality. Considering by aspect it
was found that customers with-different registered fund and length of business operation had

different opinion toward service quality in customer responsiveness at .05 level of significance.
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