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Abstract

The objectives of this research were to: 1) study the decision-making to buy medical
instruments of private hospitals in Bangkok, and 2) compare the decision-making to buy medical
instruments of private hospitals in Bangkok classified by personal factors, such ‘s, gender, age,
level of education, position and work-experience. The research sample were’ 385 people from
storage procuring personnel, heads of storage procuring office, doctors;. and.nurses of private
hospitals in Bangkok, obtained by using accidental sampling method-«The research instrument
was a questionnaire with .70 reliability. The data were analysed/for\frequency, percentage, mean,
standard deviation, and mean difference was tested by t-testiand One=way Analysis of variance.

The research revealed that: 1) the decision making to buy medical instruments of private
hospitals in Bangkok as a whole was at high levels;, arranging from high to low means as follows:
information collecting, needs awareness, decision-making to buy, choice assessment, and post-
sale assessment; and 2) the comparison of decision making levels to buy medical instruments of
private hospitals in Bangkok classifiedby ‘sex’it was found that the decision-making levels as a
whole were not different; classified by.age it was found that the decision-making levels on needs
awareness, information collecting, and decision-making to buy were different at .05 level of
significance. Classified by. level.of education it was found that the levels of decision-making on
needs awareness, infermation collecting, and decision-making to buy were different at .01 level
of significance;y classified by positions it was found that the levels of decision-making on needs
awareness, ‘information collecting and decision-making to buy were different at .01 level of
significance, and classified by work experience it was found that the levels of decision making on
needs.awareness, information collecting, and decision-making to buy were different at .05 level
of significance.
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