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Abstract

This research studies the factors of marketing mixed influencing”decision making to consume
household air conditioner in Bangkokyai District of Bangkok. There are 2 objective of study. The first factor is the
marketing mixed influencing decision making to consume household~air conditioner in Bangkokyai District of
Bangkok. Thus, there are tools for this research that quantitative quality contains research papers, surveys by
questionnaires with 400 people in Bangkokyai District.

The research finds out that the part of produect factor fact that the most people who live in Bangkokyai
District consumer behavior comparing the-quality jor efficiency of air conditioner. Including, they will decide
selecting the wellknown brand, international brand at the first choice. Then, they will care Global Warming or
energy & environment save and good quality. The influencing pricing factor, the appropriated price, discounting
price and installment programs, influenced household air conditioner consumer behavior who live in Bangkokyai
District at the second priority. In the part of promotion factor, the fact that the most of consume household air
conditioner in Bangkokyai District of Bangkok choose advertising on television, handbill, brochure, rewards,
services to support decision consuming household air conditioner. Good deal and delivery to install at home are the
next step of decision. In the part of distribution factor has average influenced household air conditioner consumer
behavior that is consumer behavior who live in Bangkokyai District decided to consume air conditioner at
department store. The firstly, there have a lot of products and requires from official salesman to influence there
decisions. The secondly, there will choose agencies which have nearly location there lives. Because it might be
convenience and comfort ability and comfort ability buying and also consumers can easily contact agencies when

there have case problems air conditioner.
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