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Research Title : The Corporate Graphic Identity Design for Promoting
and Corporate Image of Kudichin Community

Researcher . Sanchai Likhitteerawoot

The purpose of this research aims to investigate the key elements to serve as a guidelines in order to build
notable Identity design for Kudichin Community through in the graphic design that show the distinguished images
of the Kudichin Community identity. The objectives of this research were : 1) to synthesize the graphic identity for
the Kudichin community. 2) to create guidelines of graphic design identity which could be used to build an image
for the Kudichin Community for communication in various events of then Including relevant communication both
inside and 3) the public could be use the result of the studies to create value added items in their own
archeological communities

This study was conducted through mixed methods research, collected data were taken from related
documents, The current environmental field research to collect the social, historical and cultural data of thier
communities, namely participant observation, in-depth and structured interviews, focused group discussions. The
group of informants who participated in this study were comprised of individual identity, such as the President of
the village community and the people from the Kudichin Community. Additionally, academics specializing in
corporate Identity design, graphic designers, who acted as general informants for the purpose of this study, then
analyzed and summarized the demographics for guiding in logo design:for-communicating Identity The data were
analyzed by descriptive statistics, also used as a Collective :Mark in building identity and communicating
of the inhabitants of the Kudichin Community which are as follows : Part 1 ) The study of information to buiild
a community identity revealed the Kudichin Community, Chatolic community that has been influenced by
Portuguese culture for over two centuriessiThe, community is multicultural and still maintains their cultural
heritage transmitted to the present day-amidst racial, religion, culure and tradition differences and also inherited
the traditional culture of the.community strongly Part 2 ) The results of analysis for building guidelines of graphic
design identities for the Kudichin Community revealed the identity that appears in community both tangible
culture, buildings, architecture, religious places, environment and intangible culture, historical, the stories telling
as related to thesKudichin Community that represents the culture both concrete and abstract, Including
community lifestyle as the well-being of the community identities which can be used to cultural define
a conceptual framework, Personalities in a graphic design direction which compiled to build the identities
and were used to promote the corporate Image of Kudichin Community will be more out standing
Part 3 ) The implemmentation of identity design research could be applied for creating more value to the
community and evaluation which was a conclusion of the corporate image research design for creating and
promoting the identity of the Kudichin Community. The population was divided into 3 groups as follows :
1) academics specializing in corporate identity, expert graphic designer, the President of the village community
and qualified person who representatives from the Kudichin Community 2) 50 people in the Kudichin Community
3) 50 tourists , the result of the expressed their satisfaction in graphic design works for building identity and
Corporate Image of Kudichin Community the overall of the total average found that suitable highest level.
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