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This research aimed to: 1) conduct need analysis in Kadeejeen area to promote tourism,
2) develop informative electronic media of Kadeejeen area in English version to promote
tourism, 3) assess the qualities of informative electronic media of Kadeejeen area in
English version to promote tourism developed. The sample was from the foreigner
tourists who assessed the websites developed, lasted within 3 months from September
to November 2018 of the experimented period, gained altogether 158 foreigner tourists.
The devices wused were: need analysis, focus group, in-depth interview, quality
assessment form for English language experts, quality assessment form for media experts
and satisfactory assessment form for foreigners assessing the websites developed. The
qualitative results were used to guide, to scope the framework for'the development of
all the website components as well as to triangulate the.website contents, whereas the

quantitative data were analyzed for means and standard deviation.

According to the research results, the ‘need analyses ended with 3 results
namely: the web should consist of contents with illustration, major tourists spots should
have all the finding components and details, and there was a need to develop the
informative electronic media of Kadeejeen area in English version to promote tourism in
the details of 3 religions and 4 beliefs for the one day trip tour type. 2) The need
analysis results and-thenin-depth interview with Kudichin Community President lead to
the need of developing the informative electronic media of Kadeejeen area in English
version to promote tourism in the details of 3 religions and 4 beliefs for the one day trip
tour type, which consisted of Wat Prayurawongsawas Woravihan, Santa Cruz Church, Baan
Kudichin.Museum, Louis Windsor House or Chantanaphap Mansion, Kian Un Keng, Wat
Kalayanamit Woramahawihan and Bang Luang Mosque. 3) The quality assessment of the
developed media by the English language experts was holistically in the excellent level
(x = 4.53, SD .46), the quality assessment of the developed media by the media experts
was holistically in the good level (x = 4.48, SD .46), and the satisfactory assessment of
the foreigner tourists used English language towards the developed media was
holistically in the good level (x = 4.20, SD .65).
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