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Certificate of Exemption from Human Research
Ethics Review

anensaunTvsusTIIMTidehuysd anvinendosmdpoungd
172 QUUBATNTH LURSUYT NavmIMLAT 10600 wwaslnsdmi 02 890 0001
Dhonburi Rajactiat Lriiversity Institutional Review Board
172 nsaraparb Rd., Thonburi, Bangkok 10600 Tel No. 662 890 0001
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Certificate of Exemption from Human Research Ethics Review

WU ISASVIDNAR ‘& PE NO.) 056/2566

VU PANENTINMIVIL0TINNT N0 lusywe % ORUIRB-GOV-66-00015

FolasenTs (Research title) : Q
(nrwlnw) -

(English) Innovative Marketing Strategy of ETC System for Increasing C

weilasen1538u (Research number) : 048/2566

{39wén (Principal investigator) ¢ () -
(Faglish) Mg YangYCheng

o AR inistration Program, Faculty of Management
ri Rajabhat University

wneTuRiYa (Institutional affiliation)

#33ui1 (Co-investigators)

N

wmnEUNaEA (Institutional affiliats

TasamsHed 1R3unsdusos
This research project i

1993t svsunIvulunywd s inedenwingowgi
by Dhonbur Rajabhat University Institutional Review Board.

Fuituis (Certif te) : 15 fuewu 2566 (September 15", 2023)

(03, vowT 1w Dr. Phongsri Waysarach)
Usssuanensiunsvivsssumyidoluyed swvinerdvsmdnsuy?
Chairperson of Dhonburi R3jabhat University Institutional Review Board

W © 1. Wifesdrnenuawdnmh
2 smerumsitodumaga nieuuuns menuusazunaite (DAU - IRE Form 14-01/2.0) diovwideudnede
Remarks: 1. No requirement for progress report
2. When complete the research, please submit a full research report and the research repon form (DRU - IR8 Form14
01/20).
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Questions for Interview

Concepts

Questions

Segmentation,
Targeting, and
Positioning (STP)

. How does Shaanxi A Technology Co., Ltd. identify customer

segments for their ETC system?

. Can you describe the process of analyzing the needs,

preferences, and characteristics of each customer segment?

. What targeting strategies have been employed to. successfully

reach specific customer segments?

. How does the company develop a distinctive value

proposition for its ETC system?

4Ps (Product, Price,

Place, Promotion)

. What are the key features and characteristics of Shaanxi A

Technology Co., Ltd.'s ETC system?

. How does the company position:its ETC system in the

market?

. What price tactics are used to attract customers while

maintaining profitability?

. Couldyou ‘explain the distribution channels used by the

company te make the ETC system widely accessible to

clients?

. How do convenience aspects play a role in the installation

and use of the ETC system?

4Cs (Customer,
Cost, Convenience,

Communication)

. How does Shaanxi A Technology Co., Ltd. understand its

customers' needs and preferences?

. How does the company balance customer satisfaction with

the cost of providing the ETC system?

. What measures are taken to ensure convenience for

customers in using the ETC system?

. Can you describe the communication tactics used to

promote the ETC system and engage customers effectively?
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