
มห
าวทิ

ยาล
ยัร
าช
ภฏั
ธน
บุรี

Appendix 



มห
าวทิ

ยาล
ยัร
าช
ภฏั
ธน
บุรี

 
 
 
 
 
 
 
 
 
 
 
 
 
 

Appendix A 
 

List of Experts for Research Instrument Assessment 
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List of Experts for Research Instrument Assessment 
 

1. Assoc. Prof. Dr. Siripapun  Leephaijaroen 
 Faculty of Business Administration and Management 
 Ubon Ratchathani Rajabhat University 
 
2. Asst. Prof. Dr. Thanakorn  Sirisugandha 
 Faculty of Management Science 
 Lampang Rajabhat University 
 
3. Asst. Prof. Dr. Thitiya  Thongkern  
 Faculty of Management Science 
 Nakhon Swan Rajabhat University 
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Appendix B 
 

Certificate of Exemption from Human Research Ethics Review 
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Certificate of Exemption from Human Research 
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Appendix C 
 

Questions for Interview 
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Questions for Interview 
 

Concepts Questions 
Segmentation, 
Targeting, and 
Positioning (STP) 

1. How does Shaanxi A Technology Co., Ltd. identify customer  
 segments for their ETC system? 
2. Can you describe the process of analyzing the needs,  
 preferences, and characteristics of each customer segment? 
3. What targeting strategies have been employed to successfully  
 reach specific customer segments? 
4. How does the company develop a distinctive value  
 proposition for its ETC system? 

4Ps (Product, Price, 
Place, Promotion) 

1. What are the key features and characteristics of Shaanxi A  
 Technology Co., Ltd.'s ETC system? 
2. How does the company position its ETC system in the  
 market? 
3. What price tactics are used to attract customers while  
 maintaining profitability? 
4. Could you explain the distribution channels used by the  
 company to make the ETC system widely accessible to  
 clients? 
5. How do convenience aspects play a role in the installation  
 and use of the ETC system? 

4Cs (Customer, 
Cost, Convenience, 
Communication) 

1. How does Shaanxi A Technology Co., Ltd. understand its  
 customers' needs and preferences? 
2. How does the company balance customer satisfaction with  
 the cost of providing the ETC system? 
3. What measures are taken to ensure convenience for  
 customers in using the ETC system? 
4. Can you describe the communication tactics used to  
 promote the ETC system and engage customers effectively? 
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