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Abstract

This research aimed to study the exploratory factors and indicators of consumer buying
behaviors of dietary supplement products during of New Normal period in Samut Prakan Province.
The research samples were consumers who used to buy dietary supplements. Theywere living in
Samut Prakan Province including both with and without names in the householdsregistration of the
Province. The samples of 400 people were selected through multistage sampling according to the
conditions of data analysis by factor analysis technique. The research’tooliwas a questionnaire.
Data were analyzed by exploratory factor analysis technique, Principle'component analysis (PCA)
was selected for factor extraction, and Orthogonal rotation was chosen, by Varimax method.

The research results revealed that the exploratery factorsand indicators of buying
behavior of dietary supplement products consisted of 6:factors, 35 indicators. The 1" factor being
meticulous persons included 11 indicators, the 2" factor being those requiring confidence with
brand loyalty included 7 indicators, the 3“Ctaetor being those who considered benefits and
worthiness included 6 indicators, the 4" factor portraying those preferring convenience included 4
indicators, the 5" factor being those who cared about themselves and society included 4
indicators, and the 6" factor being those'who liked to experiment and learn new things included 3

indicators.
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