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Abstract

The objectives of the study were (1) to study the marketing mix factors affecting to decisions making for select carefully
useable mobile phone services of Total Access Communication Public Company Limited (DTAC).in Bangkok. (2) to study relationship
between the marketing mix factors with useable behavior to DTAC network mobile phone services. The:population of study was on about
384 sampling. The statistics used in the study were frequency, percentage, mean, standard deviation, t-test and chi-square test.

The results in this study showed that the marking mix factors into 6 aspects affected to decisions making for select carefully
useable DTAC mobile phone services and found that the marking mix factors had relationship with useable behavior to DTAC mobile
phone services were matches statistical significant at the level of 0.05, which was able to explained : (1) Service aspects had relationship with
useable behavior to DTAC network services into 4 topics were as: A period of time for useable DTAC network services of you., Would you
like to useable other network mobile phone services except DTAC., How much did you pay monthly for useable DTAC network services.,
and What kind of activity did you want to useable DTAC network services. (Expect to answer and call a telephone.) (2) People aspects had
relationship with useable behavior to DTAE network services into 5 topics were as: What kind of DTAC network services did you useable
in the present., A period of time for useable DTAC network services of you., What kind of activity did you want to useable DTAC network
services. (Expect to answer and call a telephone.), and How much did you pay monthly for useable DTAC network services. (3) Process
aspects had relationship with useable behavior to DTAC network services into 3 topics were as: What kind of DTAC network services did
you useable in the present., Which would you like to select carefully useable network mobile phone services if you didn’t useable DTAC
network services., How much did you pay monthly for useable DTAC network services. (4) Price aspects had relationship with useable
behavior to DTAC network services into 2 topics were as: Did you useable other mobile phone services expect DTAC network services.,
and How much did you pay monthly for useable DTAC network services. (5) Place aspects had relationship with useable behavior to
DTAC network services into 2 topics were as: What kind of DTAC network services did you useable in the present., and What kind of
activity did you want to useable DTAC network services. (Expect to answer and call a telephone.). And (6) Promotion aspects had
relationship with useable behavior to DTAC network services into 4 topics were as: What kind of DTAC network services did you useable
in the present., How much did you pay monthly for useable DTAC network services., A period of time for useable DTAC network services

of you., and Did you useable other mobile phone services expect DTAC network services.
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