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Independent study title: Factors affecting purchase of soybean oil by customers living in BangMoung
district, Amper Moung, Samutpragarn province.
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Management). Dhonburi Rajabhat University. Independent study advisors : 1) Asst. Prof.

Yuwalak Vejvitthayaklung 2) Assoc. Prof. Preecha Wattanatipthumrong. Academic year :
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Abstract

The objectives of this research were 1) to study factors affecting purchase of soybean oil by customers
living in BangMoung district, Amper Moung, Samutpragarn province and 2).to compare these factors using
demographic characteristics. The sample group consisted of 132 customers  purchasing soybean oil.
Questionnaires were used for collecting data which were analyzed by statistical processes including frequency,
percentage, mean, standard deviation, t-test, and analysis of variance.

The results of this research showed that both opinions in oyverall and in each aspect from customers
toward factors mentioned above consisting of product,prize, distribution, and promotion, were all determined at
the high level. The results from comparison between factors using demographic characteristics, showed that
opinions toward factors affecting purchase of soybean oil by customers in different occupations and educational
levels were varied by 0.01 and 0.05 statistical significant level respectively while in different marital status, age,

and salary, the opinions were varied at no statistical significant level.
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