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Term paper title  Customer Salistacton Regarding Services of Pheoksarak Thai Spa.
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Mettavechai. Academic year : 2006, 103 pp. Key words - salisfactions, services
Abstract

The purposes of this rescarch were o study customer satisfaction regarding services of
Pheuksarak Thar Spa ., and to analyze the customer satisfaction based on demographic factors. The
sample group consisted of 262 customers using the services of Pheuksarak Thai Spa. The Research tool
was a questionnaire. The data were analyzed by frequency, percentage, mean, standard deviation,
t-test, and Analysis of Varance.

It was found that consumer satisfaction regarding Pheuksarak Thai spa was at the medium level
as a4 whole. When different aspects were considered, consumer satisfaction was moderate in every
aspect, such as location, personnel and reception, quality of service and public relations. Analysis of
cornparison ol consumer salisfaction in each aspect was based on demographic factors - education level,

carcer monthly income and day to use service, They were signilicantly dilferent at 0.01 and (.05,

e

L e
Student’s siEnature ... T e

Tenm paper Hdvisumrsignalufcl___---.*ﬁ;fi_ﬁ--- IQEIH jLﬂJjL_J

(3)



