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Abstract

The purposés of this research were to study the decision-making on asking for a housing loan from
Government Housing Bank by customers living in Donmueang district, Bangkok, and to compare the decision-
making of customers based on personal characteristics. The sarnple included 384 customers. Questionnaires
were used as a research tool. Data was analyzed by frequency, percentage, standard deviation, t-test, and
analysis of variance.

The results indicated that the overall mean score of customers’ decision-making on asking for a
housing loan from Government Housing Bank was at high level. Aspect by aspect analysis found that the four
aspects rated high ~ranked from the highest to the least high were as follows: product and service, promotion,
price, and distribution. The comparison of decision-making of customers based on personal characteristics
showed that customers having different marital status, educational level, and occupation made significantly
different decision at 0.01 level. In terms of goods and services, customers having different sex, educational
level, and marital status made significantly different decisions at 0.01 level. Regarding price, customers having
different educational level made significantly different decision at 0.01 level. In terms of distribution, customers
having different age and marital status made significantly different decision at 0.05 level. In addition, customers
having different age and educational level made significantly different decision at 0.01 level on marketing

promotion.
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