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witniTHtnej lvu ifiaau^ti lin î̂ a-jififB^^EnjiEn iras9m5iwaium?isilfiJilT-3i]?fn?9Eli-q?(iama-a llitrq

unsailfi^al'̂ flqtuflTW uasinT4tT3JE) mo4?ifnfiiij?fn? I&fi SfliautreNTifnTOiw fjfiM-3 @nfiifinufm?

SfmuiMinstrunu^oifnyifn^iiffn? ?nfnniwfiifT0'HfBgila-3trin5f)Sfmui'ninstnj mMm^mhnv.w

lluri -nniti ^ "̂UB^trfnu^lKuffn^aolfia^wifu irastrsfnnpiBfnTifl'uyn^ imstrfiTu f̂iQi-5'UQn^ S ŝdbpiti
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^mEnla'3niJfntlvii?fn?lin îrfledn^iiliu?sifltiu2) Htifn?LiJteJUL̂ EJiJfiiiiifiatue^fisui4'Ufn?w'RCTT4'l^

Hu?m? T̂4yii?fn?ai-3ijn?-5ffiin7tiEi%i T̂u"tttfQfn? 'oiinjfiwnutrtnuflTiNtriittr uas?ia1lfeaEJ?iaî a'u
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Abstract

The objectives of this research were 1) to study decision making of customers on using a washing and

maintaining car service at "Show car Auto shop" in Pathumthani province, and 2) to compare the decision

making based on personal factors. The sample group consisted of 291 customers. Questionnaires were used as

research tools. Data were analyzed by frequency, percentage, mean, standard deviation, t-test, and analysis of

variance.

The results indicated that 1) the mean score of customers' opinions on using the service was high.

Broken down into aspects, product aspect such as having various service - colorizing, washing machine with

solution, and continuously improving the service by using good quality and modernized product; price aspects

such as issuing clear and precise price card, value for money (price vs. quality), reasonably-priced package and

membership. Distribution aspect such as good location - situated near community and conveniently reached

with plenty of space and enough parking lots, distinct nameplate, distinct directions- valet parking service area,

cashier, customers lounge, and restroom etc; promotion aspect such as training for polite, obliging, and friendly,

reliable and trustworthy staff, staff eager to serve the customers, experienced staff able to give advice and

answer customers' questions efficiently; service aspect such as security and property safety with efficient

monitoring system safeguard against car theft and losses of belongings; physical aspect such as nicely decorated

waiting rooms for customers waiting to pick up their cars with newspapers, television, beverages, and neatly

arranged equipment for car care service; 2) results of the comparison of the means of decisions to use car care

centers of customers classified by marital status and average monthly salary found that they differed

significantly at .05 in terms of variety of service packages available, payment by cash and credit card service,

packaged or coupon price for members, continuous improvement of service, having ample parking space.
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