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Abstract

The objectives of this research were: 1) to study tourists’ opinions toward the development of
tourism at Lam Phaya Temple Water Market, located in Banglane district in Nakhon Pathom province, and
2) to compare the opinions given based on demographic characteristics of each tourist. The Sample was 302
tourists in Lam Phaya Temple Water Market. Questionnaires were used as a research tool. Data were analyzed
by frequency, percentage, mean, standard deviation, t-test, and analysis of variance.

The results of the research indicated that overall mean score of opinions given toward the
development of tourism at Lam Phaya Temple Water Market was at high. In terms of aspects, the first aspect
was development of tourists attractions such as maintaining the nature, keeping the price low to attract family
visits, having sailing activities to view nature, giving a warm and cozy atmosphere by the locals. The second
aspect was development of tourist market such as providing food and beverages in clean containers, having
various quality products at a fair price, providing enough shops for tourists, adding more activities related to
festivals, having a price label for every product. The third aspect was development of basic infrastructure such
as providing enough seats for relaxing, having a hygiene toilets and clear guideposts, and having clean roads
for traveling. The fourth aspect was development of organization and service such as encouraging service mind
and conservation attitude among local people, publicizing the water market, providing educated staff to inform
tourists. The comparison of mean score of opinions toward development of tourism at Lum Phaya temple
water market classified by gender, age, educational level and purpose of traveling showed difference at 0.05
statistical significant level in the amiability of local people, sailing activities to view nature, various way of life,
maintaining nature, keeping the price low to attract families, providing impressive service and hospitality to
tourists by merchants, having various quality products with a fair price, providing food and beverages and
clean containers, adding more activities related to festivals, quality of air and water, safety, having enough

parking lots, and providing educated staff to inform tourists.
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