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Independent study title:  The Service Providing of American International Assurance Co.,Ltd.(AIA) Agent
in The View of Customers in Silom Area of Bangkok.
Researcher: Mrs.Chuensuk Puotrakulsup. Degree: Master of Business Administration (Marketing). Dhonburi
Rajabhat University. Independent study advisors: 1) Dr.Patra Sukasukont 2) Assoc. Prof. Somchai

Hirankitti. Academic year: 2010. 153 pp. Keywords: service, assurance, AIA

Abstract

The objectives of the research were 1) to study the service providing of American International
Assurance Co.,Ltd.(AIA) agent in the view of customers in Silom area of Bangkok, and 2) to compare the
service providing of American International Assurance Co.,Ltd.(AIA) agent in.the view of customers in Silom
area of Bangkok, classified by demographic characteristics. The sample was 191 customers of AIA’s
assurance who live in Silom area of Bangkok. The questionnaire was-used. as a research tool. The data was
analyzed by frequency, percentage, mean, standard deviation, t-test;,and ANOVA.

The research results showed that 1) overall five the setvice providing of American International
Assurance Co.,Ltd.(AIA) agent was rated at high level:, Aspect by aspect analyses revealed that the four aspects
rated high arranged in descending order were ‘tangible, reliability, responsiveness, assurance; and empathy
rated in the middle; and 2) the results of theicomparison of the service providing of American International
Assurance Co.,Ltd.(ATA) agent in the view of customers in Silom area of Bangkok, when they were classified
by demographic characteristics found that customer who differed in sex, age, education level, career and

income per month differed initheir overall opinions of the five aspects at the 0.01 level of significance.
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