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Term paper title:  Factors Affecting Thai Tourists’ Decision-Making on Travel to Samui Island
Researcher: Mrs.Kulnipat Bunroong. Degree: Master of Business Administration (Marketing).
Dhonburi Rajabhat University. Term paper advisors : 1) Dr.Jariya Klinjan 2) Prof. Dr.Rawat

Chatreewisit. Academic year: 2009. 87 pp. Keywords: decision-making

Abstract

The objectives of this research were to study major factors which influenced decision-making of
Thai tourists to go on a trip to Samui Island, and to compare those factors on an individual basis. The sample of
this research consisted of 400 Thai tourists. Data were collected by employing questionnaires. Statistical
methods used in data analysis consisted of frequency, percentage, mean, standard deviation, t-test, and
analysis of variance.

The results of this study revealed those Thai tourists’ overall opinions about the importance of
factors influencing their decisions about making a trip to Samui Island'was at high level. Considering each key
factor in the decision thereof, the three factors including tourist destination, convenience or facilities, and travel
information were at high level. Travel expenses were, nonetheless, at the moderate level. A comparison of
opinions related to factors affecting decision-making about a trip to Samui Island based on personal factors
showed that Thai tourists with different marital status, monthly income, education background, and occupation,
had statistically significant different-opinions regarding factors affecting their decision- making concerning a

trip to Samui Island at .01 level.
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