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Abstract

Tourism industry plays an important role in Thailand's economy. It is the main

income of the country. In France, eco-toufism and home stay have been widely popular.

Many French authentic documents used in advertising consequently appear on the Internet.

The research purposes were to 1) study the frequency of French vocabulary used in

authentic materials in homestay business and eco- tourism contexts, 2) find out the 2,000

most frequent words that appeared in the authentic materials. 3) survey the management of

Bangnamphueng community resources for tourism, their way of life, eco-tourism and

homestay service  and 4) compare homestays business in France and those in

Bangnamphueng, The research methods involved 1) documentary research, 2) a case-

study of community-based tourism at Bangnamphueng, Prapradaeng district Samutprakarn

province and 3) quantitative study of French vocabulary from purposively selected authentic

materials  was  processed  using  a  computerized  program  from the  web  at

http://textalyser.net. Statistical methods used in this research were modes and percent.

The findings of this research were: 1) authentic materials contains 110,141 word

frequency with 5,742 different words or 5.21%. 2) The top 2,000 words were listed and

calculated, They had text coverage of 92.92%. The result showed that the more specific

the topic area, the higher the percentage of text coverage. 3) Bangnamphueng is an old

community situated on the flat land surrounded by the curve of the Chao Praya river. It

is reserved as the green zone for Bangkok metropolis.  Its main tourist attractions were

floating market, community forest, orchard, ways of life and staying in homestay joining

various activities. 4) When comparing the homestay management in France with one in

Thailand, French homestays are much more popular than those of Thais because the

Dwners use online marketing technique as a tool for business opportunity expansion.

Several  internet  networks are available for  homestay advertising and providing

nformation service for tourists. The study of French vocabulary in authentic documents

@elating to the business of homestay and eco-tourism is fruitful for developing teaching

rrench for students of tourism industry. Because the teaching task of French for specific
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