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Abstract

The objectives of this research were to study the business management of small restaurants located in
Khaolak beach of Phang-nga province and to compare the business management of cach restaurant based on
demographic characteristics of entrepreneurs. The sample included 123 entrepreneurs. Questionnaires were
used a research tool. Data were analyzed by frequency, percentage, mean, standard deviation, t-test, and
analysis of variance.

The result of this rescarch indicated that the mean score of overall opinions of small restaurants
entrepreneurs on the business management was at high level. Analyzed in term of aspect, every of them was at
high level including physical characteristics, price, products, sales, procedure, promotion, and personnel — in
descending order. The comparison of business management of each restaurant based on demographic
characteristics of entrepreneurs showed that the entrepreneurs in different sex had significantly different
opinions at 0.05 levels. Those having different sex, marital status, relation with the restaurant, type of
restaurant, business time period, and a number of workers had no significant difference in opinions. Comparing
in aspects, entrepreneurs having different sex and age had significantly different opinions on procedure aspect

at 0.01 and 0.05 respectively.
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