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Independent study title: Marketing Mix Influencing the Selection of the Areeyont Inspection Vehicle
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Dhonburi Rajabhat University. Independent study advisors: 1) Prof. Dr.Rawat Chatreewisit
2) Dr. Jariya Klinjan. Academic year : 2009. 111 pp. Keyword: Marketing mix dominating
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Abstract

The objectives of this research were to study the customers’ opinions towards marketing mix which
influenced the selection of the Areeyont Inspection Vehicle Center, located in Amphoe Mueang, Samut Prakan
Province, and to compare the marketing mix based on demographic characteristics. The sample included 169
customers. Questionnaires were used as a research tool. Statistics/used were percentage, mean, standard
deviation, one-way ANOVA, and Multiple comparison test by LSD.

The results showed that 1) the overall marketing mix was at high level. Considering aspect by aspect,
six of them were at high level, arranged in descending order as follows: product, promotion, procedure, price,
personnel, and distribution channel. 2) The comparison of marketing mix based on demographic characteristics
showed that the overall opinions toward the marketing mix were not different at .05 significant level. Regarding

sex aspect, men and women had significantly different opinions toward procedure at .05 significant level.
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