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consuming supplementary food for health

Abstract

The objectives of this research were to study behavior decision-making on consuming
supplementary food for health of consumers living in Khet Laksi, Bangkok, and to study factors
affecting the decision-making of customers. The sample included 1527 customers. Questionnaires were
used as a research tool. Data were analyzed by frequency, percentage, mean; and standard deviation.

The results showed that 93.42 percent of consumers ‘took the supplementary food every day,
76.32 percent bought the food by themselves, 59.21 percent, cared for their health by eating food in all
food groups based on the food guide pyramid,” 53.29 percent had consumed supplementary food for
less than 1 year, and 44.74 percent bought (it from department stores. Consumers had high level of overall
decision to consume supplementary food... Aspect analyses revealed that all four aspects were at high
level, ranked in descending orderswatr price, distribution channel, promotion, and product. Item by item
analyses showed that the one.item from product aspect was at the highest level, i.e. nutrition fact of
supplementary food,.one item from price aspect at the highest level was reasonable price in view of its
quality. The one.item from promotion ranked the highest was advertisement and publication. The 2 items

from distribution channel at high level were convenience in purchase and extensive product distribution.
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