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Abstract

The objectives of this study were (1) to study factors decisions making for useable services of a rental
book shops in Klongsarn district Bangkok and (2) to comparisons factors in decisions making concerning services
provided by rental book shops of customers classified by gender, age, occupation and education. The population
consisted of 384 customers obtained by simple random sampling method. The statistics used to analyze the data were
frequency, percentage, mean, standard deviation, t-test, F-test and multiple comparisons testing by Turkey’s HSD.

The results showed that among all six mix marketing factors concerning decisions for choosing
rental bookshops in Klongsarn District, Bangkok, four-factors found to be highly significant were: product
factor, price factor, marketing channel and physical appearance factor and personnel factor, the two factors
found to be moderately significant were marketing promotion and service processing factors. In addition, the
comparisons of decision making factors.showed that gender, educational level, and occupation had significant
differences at 0.05. Differences,in gender and age significantly affected decisions for choosing rental bookshops
in terms of price at 0.05. Gender, age, educational level, occupation and monthly income significantly affected
decisions for choosing rental bookshops in terms of channel of marketing promotion and physical factors at
0.05. Gender, educational level, and monthly income significantly affected marketing promotion at 0.05.
Gender, age, and occupation significantly affected decisions for choosing rental bookshops in terms of
personnel at 0.05. Finally, age, occupation, and monthly income significantly affected decisions for choosing

rental bookshops in terms of service processes at 0.05
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