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Abstract

The purposes of this research were to study consumer’s attitudes towards recycled plastic products in
Samuthprakam Province, and to compare consumers’ attitudes towards recycled plastic products based on sex,
carcer, monthly income, and education level. 240 samples were drawn from people who used to use and
familiar with recycled plastic products. The rescarch tool was a questionnaire. The data were analyzed by the
use of frequency, percentage, mean, standard deviation, 1-test and One-way Analysis of Variance.

The research results were found that the consumer’s attitudes towards recycled plastic products as a
whole at the high level. When considered each aspect, consumer's attitudes towards recycled plastic products
were at the highest level for 7 items (the plastic producers to reuse garbage should be cooperative, the plastic
product design should be aimed to reuse, the recycled plastic product users should be mentally environmentally
preservative, recycled plastic could reduce garbage, recycled packages should be promoted by educating about
economic and environmental benefits, and reusing garbage could be considered as promotion of using resources
economically. Analysis results of comparison of consumer’s attitudes towards recycled plastic products as

based on sex, career, monthly income, and education level were found that consumer’s attitudes towards
recycled plastic products based on sex, career, monthly income, and education level were found that consumer’s
attitudes towards recycled plastic products a whole of every groups were not statistically significant different.
When considered each aspect, consumer’s attitudes with different sex, and education level were statistically
significant different at 0.01 for 1 item per group , and with different monthly income, and career were

statistically significant different at 0.01 and 005 for 5 and 6 item per group.
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