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Abstract

The purposes of this research aimed to study the service user’s altitudes towards websile
www.tator.th of Tourism Authority of Thailand, to study the service user’s behavior of using website
www_tator.th of Tourism Authority of Thailand, and to compare attitudes towards websile www.lal.or.th and
behavior of using website www.tat.orth, classified by demographic traits. There were 132 samples.
The questionnaire was research tool. Using the package program, the statistical data analysis were frequency,
percentage, mean, standard deviation, t-test, analysis of variance, and Chi-square test.

The findings of this research were : the service user’s attitudes towards website www.tat.or.th of
Tourism Authority of Thailand as a whole was at moderate level. When considering  aspect by aspect, it
indicated the general service provision aspect was at high level, but the aspect of websile context and the
aspect of website design were at the moderate level. The behavior of using website in order of percentage
from the highest 3 items were the motivation level of using website at moderate level, the average frequency
of using website about 1-2 times per weck, and the average period of using website up to now about 1-2
years. The comparison of attitudes towards website www.tat.or.th, classified by demographic traits indicated
the service user with different sex, martial status, and monthly income had attitude as a whole and by all 3
aspects with statistical difference at significance level of 0.01, and 0.05. The comparison results of behavior of
using website www.tat.or.th showed the service user with education level, and monthly income had behavior of

using website with statistical difference at significance level of 0.01 and 0.05 for 4 items.
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