P v v a & Y a o ' [y Y da 1 aw o o
PONVIAUAIDATS ﬂ15m?]ﬂ1°]ﬂ]3ﬂ']551]114NWﬂ@ﬁﬁN‘U@\?Qﬂﬂ']‘VI?JW@'UiBVI ﬁﬁ?@l INA

[

B W dramaina YiyynSusgsiamdude aidnuimsgsne (msiansialy)

re ]

o (9 @ L) = o G4 = o
UN1INGIEINFNS TUYY3S i‘)ﬁ]'lifj"i/l‘]_ﬁﬂ‘}ﬂ 1) AALAT.GIANH A IYING1VDY

@ d o [ e ° o o a 1 v
2) a3.FunsTad queaiad JnsdAnut 2555 Smau 119 wih fddey Sumindeadas
W 1
undinte

aw A dydw s A = A Y a o ' 4 Y et
N133001503UNINY Y2 e9A 1We 1) ﬁﬂ'ﬂ1ﬂ15lﬁ€]ﬂ1‘lﬂJiﬂ1§5ULﬁH1ﬂBﬁSN“IJENQﬂﬂﬂ’]lW]?J

9

-~ ~

uFEm Haydl $10 2) WlieuieunisidenidasuSmsSummdeadevesgad Suunaudnyne
Uszmnsenans nqudaed s fie gndd1dusmssumndeatnduuim #ed $18a i 2555 §100u
4 > aw o a i 1 i ' 3
183 au in3esiion 1 lumsISuilunvuasua Jinszideyalasldarud Jevas Aunde diudivauy
VAT MINATEUANNUANANNITIAURAY Tas 1¥aH uagmsTnsziauulsilsou
ao ' a 4 o o o Y ' 1 {
NaMIIRowU I 1) gnAllanwAamuifumsden lfusmssumnteadis Aundelunmsw
v Y A a ) ' ' o I &4 o d ¥
ofluszduihunars deRnsadiusredumudi eglussduiunatmnd i idedivissniusiedm
Vo ) a o MY 1A o Ao a oA oA a oA '
wu dmdszaunemsania Auwdadus 1dun Feidosvesusiniianuintede uaziiusniseae
sonuuuthu Aunm 18un simgndlefivuiuidu uazsimiinnumingausuganineu dudoud

3 ¥ 3 T
1Aun WuanAlianuvuizay 3J‘1J5§EHfHﬂLLﬁ%ﬁﬂ'lW!.L’JﬂgﬂiJ‘W%’E)llﬁQBoWu’JUﬂ’NiJﬁ&fﬂ’Jﬂ‘V]ﬂ ﬁm

=

Msdaimiie 1dun Inmsfudseiuguamyesain uazyaaininesluuiinianmudeing uas

Tlsyaumseigs Aunsduaiunisamaléun fusnsuuuasuiesiignd1diden wazidendag

a 9 k'3 A Y a v Yo = o a aw @ A o
‘YILWlﬂ:ﬂHT’HQﬂﬂ1 ﬂ15lﬁﬂﬂ1%ﬂiﬂ15 VlﬂLlﬂ HIUMUUANUTUNAYSY HasUIENiNa Tl unesusy

tH

' a (= Qs ar < o '
ungnd uasamn e In1susns 1aun Snssudlszfunasiy snuadiassmudmun aglusudszinm

1 = P ' a a o o a a [y '
ﬁlﬂiﬂ1$ﬁ1] 2) Nﬁﬂ15lﬂiﬂ‘Ul‘ﬂEJ‘Uﬂ'll‘rlﬁU‘1!@\3ﬂglluuﬂ'ﬂﬂJﬂﬂL'ﬁumU')ﬂUﬂWﬂﬁi’)ﬂ‘l‘ff’ﬂiﬂ'ﬁi‘ﬂkﬂﬂ1ﬂ9ﬂ§l1\1

]
a2

o o/ d J o
‘UENQﬂi?h uUNMNANEMEUTETINTAIARS ﬁ?ﬂﬂizﬁl"ﬂﬂﬂﬁ@m?ﬂ WU gﬂﬁ'mnmqiw‘lﬁ'ma

' 3 - | a =] 1 [y ( @ o w aad o 4 { o a o
ABtApuANAY UanuAamuuanaiuediitfodfyneaddissdu 0.05 TuSesvesdeidosvesust
o oA A a a ' 3/ v v 4 3 v o ' Y da o~
UANUUNTOND UAZUVTMITFIBNULUY Y ATUTIAT AIUT WA Aumsiadmite gnAnte 1w

' [ a 4 ' o ¢t S @ o W aad 1Y 4 = o °
A findwAamuuand wivedwiioddynaiansedu 005 luSesvesnailanudanu uazsita
Afawsarumanazan uazussenAuazanadend fuinsandelssama uazveeygyn

519ms mudenlduims gndillaounwausa uazerdwaeiu Tardaiuuand1afusdie

v
aas

hvdhyneadanszdv 0.05 Tuseeszeznailumsade uazannsoutemldsioszniamssesdis

‘fl 4 Ho a .y"lﬂyda w o “’yulﬂ d4a 4 "y
UHAIA ] AVUBNUNAUUUNITNDTI N LULAI VUIMTTUNAYDIVLAZUN LY YUNINUNATUINNITNDAIT N

' ¥ w

a v o v a4 & [ =8 o o ' = o
vsEnsummneaiuiinasnutiuiivensuungndialy imsvinenasdyanmsneadreiufiuarednyel

§nws Faou hilewlFougnd uaznanuidumngFumindanuiufiasey guamvesnisusas

2/rg -



[’.mmmJmﬁnmﬁmwﬁgnm;?

Independent study title: Customers’ selection of building construction service provided by
Fung Wuth company limited
Researcher: Mr. Wuthichai Saksala. Degree: Master of Business Administration (General Management).
Dhonburi Rajabhat University. Independent study advisors: 1) Asst. Prof. Dr. Yuwalak
Wetwittayaklang. 2) Dr. Chanthawan Soonsawad. Academic year: 2012. 119 pp.

Keywords: building construction services

Abstract

The objectives of this research were 1) to study the customers’ selection building construction service
provided by FungWuth company limited, and 2)to compare the selection of customers classified by
demographic characteristics. The sample comprised 183 customers of FungWuth company limited in the year
2012. Questionnaires were used as a research tool. Data were analyzed by frequency, percentage, mean,
standard deviation, t-test, and analysis of variance.

The results of the research indicated that 1) mean score of customers’ opinions on selection was
moderate. In terms of aspect analyses, every aspect was also moderate with marketing mix the highest among
all, followed by price, place, product, promotion, distribution, service selection, and quality of service
respectively; 2) the comparison of mean score of opinions toward service selection of customers classified by
demographic characteristics indicated that customers having different age, and monthly income had
significantly different opinions at .05 toward product in terms of credibility of the company and provision of
house designing service; moreover, customers having different occupation had significantly different opinions
at .05 regarding price transparency as well as their opinions on place in terms of convenient location, good
atmosphere, and environment. In relation to distribution, customers having different occupation had
significantly different opinions at .05 in terms of coordination and gaining permission from government sector.
Concerning service selection, customers with different marital status and occupation had significantly different
opinions at 0.05 on the length of time for construction and ability to separate cost into periods corresponding to
process of construction, responsibility for fixing any problems occurring during construction, widely acceptable

price of work accomplished, clearly written contract fair to customers, and responsibility to quality of service.
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