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Abstract

The purposes of this research were to study consumers’ buying behavior at Sai Noi Floating
Market, Nonthaburi Province, and to compare the marketing mix affecting commodity buying in terms of
individual factors. The samples consist of 385 consumers. The tool used in the project was questionnaire. The
methods of data analysis were frequency, percentage, means, standard deviationcvalue, t-test, and variance
analysis.

The outcomes revealed that 54.29% of consumers~came during 11.00 a.m.-1.00 p.m., 44.29%
came with their relatives, 74.8% spent 201-500 baht, 65.97% were self consuming, 42.60% of customers,
buying motivation was due to the varieties of goods;60.00% of buying was caused by advertisement, 49.61%
of customers came by their own vehicles. | The'comparisons’ on marketing mix affected consumers’ buying
classified by personal aspects was found that consumers with different education level, sex and occupation had
different opinions related to the importance of marketing mix which effected buying goods, in overall, the
difference on statistical significance were at level 0.01 and 0.05 respectively. In aspect of product, consumers
with different levels of education, monthly income and occupation possessed different opinions at statistical
significance at level 0.01.0n selling location, consumers of different genders revealed different opinions at the
level of 0.01 statistical significance, and on marketing promotion, consumers of different age and marital status

showed different opinions with the level of statistical significance at the level of 0.01.

Student’s SIZNATUIE .......ouvuinieiiieiee e

Term paper advisors’ signature 1.........ccoceeeveer i vevieenenenereenes 2ttt



