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Abstract

This research aimed to study car drivers’ individual characteristics affecting the use of Natural Gas for
Vehicles (NGV) and marketing factors affecting drivers® decision makings in using NGV in the area of Thonburi
district, Bangkok. Purposive random sampling was used. The data collected was from 250 samples. The statistics used
for data analysis were frequency, percentage, standard deviation, t-test, Fstest;-and Pearson Product Moment
Correlation.

The study results were: (1) The majority of car drivers ' who used NGV were male more than female, ages
between 31-40, with bachelor-level graduation, and working in private firms with average income of 20,001 — 30,000
baht per month. The majority of vehicles used were not'over 7 seated personal cars, with bi-fuel engine installation,
and being used for one year period. (2) The.opinions of car drivers who used NGV on marketing factors that affected
car drivers’ decisions makings on‘using NGV in the area of Thonburi district, Bangkok revealed that marketing
factors that affected car drivers’ decisions makings in high level were product (high quality and high standard
products) and price (less expensive than petrol). (3) The comparison analysis of general information affecting car
drivers’ decision makings on using NGV revealed that gender of car drivers caused different decision makings in
terms of driving distances as well frequency on NGV filling at the statistical significance of 0.05. It was also found
that car drivers’ differences in age, education level, occupation, monthly income, and car types had no statistical
difference at the level of significance of 0.05. (4) The results on testing correlation on marketing factor and car
drivers’ decision makings on using NGV revealed that the factor on product correlated with the factor on driving
distance, and the factor on frequency on NGV filling per week at the statistical significance of 0.01. Also the factor
on price had correlated with the factor on frequency on NGV filling at the statistical significance of 0.01. Moreover,
the factor on distribution channel correlated with the factor on at the statistical significance of 0.01. Finally, the factor

on marketing promotion had correlated with the factor on price at the statistical significance of 0.01.
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