D

Hadearudszaumemsnmanidansnanemsnaaulaende
da -
wlosties lau nsaiank . PINERY FURNITURE

J a
iplozyoaa ﬂ’”lﬁll”l‘lj”lx‘iﬂZ‘IJ

¢ a1 A U
HIITUNNY ATV

) a U A

msdunddasiiiludumiisvesnsinmmamdngasSyusmsgsiosmiad
MVIFIVIMIFIND m3samsiraly)
Tasamstianafany
NRINYAYIYHBEUYS

N.f. 2552



tadegvilszaumamsaannidninanemsnaaulaende
da
o300 1¥ay n3aANE : PINERY FURNITURE

d a
Loz Noaa mﬂnmanzﬂ

' a1 A %
HIFTUNNY  ATTUINTE

a a @ a

miﬁﬂmﬁ’uﬂ%’wﬁ%ﬁﬁmﬂudauwﬁwmmiﬁﬂmmwé’ﬂqmﬂ?ﬂgﬂujmﬁmﬁ‘qiﬂﬂwmmm
MU3NUSMITEIAe (Matamsialu)
Tasamstiusiadnm,
UMINGIAYIIBAYTULY

N.f. 2552



Factors of marketing mix which had an effect on purchasing pine

furniture at PINERY FURNITURE store, The mall, BangKapi

Mr. Sompong Srirungruangchai

Independent Study Submitted in Partial Fulfillment of the Requirements for
The Degree of Master of Business Administration (General Management)
Graduate School
Dhonburi Rajabhat University
2009



	ปกนอก.doc
	ปกใน.doc

