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Independent study title: Factors of marketing mix which had an effect on purchasing pine furniture at
PINERY FURNITURE store, The mall, BangKapi
Researcher: Mr. Sompong Srirungroungchai. Degree: Master of Business Administration (General
Management). Dhonburi Rajabhat University. Independent study advisors: 1) Asst. Prof.
Dr.Yuwalak Vejwittayaklung 2) Assoc. Prof. Preecha Wattanatipthumrong. Academic

year : 2009. 139 pp. Keyword: Factors of marketing mix , purchasing pine furniture

Abstract

The objectives of this research were to study factors of marketing mix which had an effect on
purchasing pine furniture at PINERY FURNITURE  store, The mall, BangKapi and to compare these
factors ground on demographic characteristics. The sample group consisted, of 170 customers. The
questionnaires were used as a research tool. Data collected were analyzed, by.use of frequency, percentage,
mean, standard deviation, t-test, and analysis of variance.

The results indicated that in overall, factors of marketing.mix , mentioned above, were determined at
the high level. Considered into aspects ,the results showed that every of them were at the high level either,
arranged in descending order as following :(price, product, market promotion, and distribution channel.
From comparison between these constituents,ground on demographic characteristics, the results showed that
the general opinions ,given by customers in different sex, age, vocation, were different at 0.01 significant
level and at 0.05 significant level' if given by customers in different monthly income. Considering into
aspects, customers in different-sex, age, and vocation had variation in general opinions toward product,
distribution channel, and market promotion at 0.01 significant level. For those in different age, the general
opinions toward price were different at 0.01 significant level. The general opinions, given by those in different

educational level and monthly income, toward distribution channel were different at 0.01 significant level.
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