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Abstract

The purposes of the study were to study customers’ satisfaction with the mobile telephone on 1900
MHz. system in Bangkok, to compare the customers’ satisfaction with the market mix factors, according to the
demographics, and study the decision to select the mobile telephone on 1900 MHz. The samples were 384
customers; the tool was a questionnaires and the data analyzed by program computer, the statistics used to
analyze were percentage, average, standard deviation, t-test, and F-test.

The results were as fellows:- (1) in overall customers’ satisfaction with mobile telephone 1900
MHz. in product, price, marketing channel, marketing promotion were average level. (2) Comparison
customers’ satisfaction with marketing mix, separated by demographics found that the difference of age and
occupation the customers’ satisfaction were significantly different and in the aspect price, marketing channel,
and marketing promotion their satisfaction were significantly different at 0.01 and 0.05. (3) customers decided
to use the mobile telephone 1900 MHz. because of the low service expense 34.6 percent, time period for using
the service over 1 year 44.0 percent, customers decided by their own 50.3 percent, contacted with friends 47.9
percent, time period to use lower than 15 minutes per time 59.6 percent, service by AIS company 35.4 percent,

problem was network 41.4 percent.
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