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Abstract

The purposes of this research were to study marketing elements causing customers to decide in hire-
purchasing of earth scraper-car, and to compare marketing elements of entrepreneurs, classified by business
conditions, causing customers to decide in hire-purchasing of earth scraper-car., The sample in this study was
132 entrepreneurs who hire-purchased earth scraper-car of Ital Thai Industry co, Itd. in the Eastern Region. The
questionnaire was used as a research tool. Data were analyzed by-using frequency, percentage, mean, standard
deviation.

The findings revealed that marketing elements’causing customers’ overall decisions to hire-purchase
earth scraper-car were high. Considered item by item, the aspects of distribution and products were considered
high. The aspects of price and promotion when ranked from high to low were at average level. Comparison
results by means of marketing elements, causing customers classified by business conditions to decide in hire-
purchasing of earth scraper-car revealed that entrepreneurs with different business characteristics, authorized
capital, period of doing, business, and business types had significantly different overall opinions about four
aspects of marketing elements causing customers to decide in hire- purchasing of earth scraper-car at 0.01 and

0.05 respectively.
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