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Abstract

The objectives of this term paper were (1) to study the satisfaction of customers with TOT high
speed internet service center in Bangkok, (2) to study problems and obstacles in the services. The sample were
400 customers of TOT high speed Internet service center in Bangkok. The questionnaire was a too.l to collect
data. The data were analyzed by computer program to calculate for percentage, arithmetic means, standard
deviation, One-Way Analysis of Variance and LSD methods. The hypothesis test was set at 0.05 level of the
statistical significance.

The results of the study were as follow:- most of the customers were satisfied with the services.
The most satisfaction was the aspect of service place and the aspect of service process, the aspect of service
office worker, the aspect of physical environment for service, the aspect of marketing promotion, the aspect of
service and the aspect of price respectively. The problems and obstacles of services were 3 aspects which were

1) the service 2) the price and 3) the marketing promotion.
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