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Independent study title: Behaviors and decision-making on use of laundry service by customers living in
Khet Lak Si , Bangkok
Researcher: Ms. Anchalee Punkasirikul .Degree: Master of Business Administration (Marketing).
Dhonburi Rajabhat University. Independent study advisors: 1) Prof. Dr.Rawat Chatreewisit
2) Dr. Jariya Klinjan. Academic year : 2009. 99 pp. keywords: Behavior, Decision-making

on use of laundry service .

Abstract

The objectives of this research were to study behaviors and decision-making on use of laundry service
by customers living in Khet Lak Si, Bangkok. The sample group was 234 customers using laundry service from
10 laundry shops. Questionnaires were used as a research tool for collecting data:, The Analysis of data was
done by use of frequency, percentage, mean and standard deviation.

The results showed that 57.26 percent of customers wanted to have laundry service after 17.00 pm.
38.46 percent used the service one time per week. 37.18 had 1-5 clothes done each time.37.16 percent paid 100
-200 baht per week. 62.39 percent used laundry service.'57.69 percent had hard-washed clothes done at the
laundry service. 73.08 percent liked to pay service-charge per clothes. 60.26 percent used the service because
of no free time. 56.84 percent used the service willingly.

In overall, customers used the services at high level. Considering into aspects, customers had overall
decision-making on service aspect at:high level. Considered into lists, results showed that every of them was at
high level either in which'the“three highest were cleanness, smoothness, and punctuality. In price aspect,
customers had overall decision- making at high level. Considering into lists, 5 of them were at the high level in
which the three highest were service charge per clothes, reasonable price, cheaper price. In distribution /
position aspect, customers had overall decision — making at high level. Considering into lists, 3 of them were at
high level which were convenience in transportation/parking lot, delivery service, tidiness beauty cleanness of
the shop. In market promotion aspect, customers had overall decision — making at high level. Considering into
lists, 3 of them were at high level which were charge as 60 clothes for 70 clothes wash, 10 percent discount for

being member, and 70 clothes — 1 quilt wash for free.
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