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Abstract

The purposes of this research were to study influencing on selecting decision of security services 1o
study behavior of selecting decision selecting decision compare markeing mix factor influencing on selecting
decision selecting decision  of selection services based on demographic factors, and to compare behavior of
selecting decision of secunty services based on demographic factors There were 180 sample, The research ool
was a queshionnaire. The dala were analyzed by the use of requency, percentage, mean, standard deviation, (-
test, and oneway analysis of variance.

The research resulls were Found that the service users had opinions adout markeing mix [acors
influencing on selecting decision of security services as a whole at the high level. When considered each aspect,
the opinions about markeling .I'q;I}.: factors were found in scrvice aspect at the highest level, in both price and
promotion aspects at the high level, the behavior's the service users of selecting of security sevices as a whole
was at the' high level. When considered each aspect, the behavior®s the service users :Ja-':m at the high level for 8
items. A analysis results of comparison of r;'mrl-:c*ling, mix factors influencing on selecting decision of security
services based demographic factors were found that the service users with differemt monthly income had
opinions about marketing mix factors were statistically significant different at 0.035, and with different martial
satus had opinions about marketing mix factors were statistically significant different at 0,05, and analysis
results of comparison of behavior of selecting decision of security services based on demographic factors were
found that the service users based on sex, firm, education level and monthly income had behavior of selecting

decision of security services factors were stantisically significant different at 0.01 and 0.05.

(3)



	Abstract1-1.pdf
	Abstract1-2.pdf

